WHERE TO INSERT YOUR TAG

To properly track a conversion, Overture’s tagging technology must be placed on the

transaction completion page. If the tag is placed on any other page, your conversion counts

could be overstated.
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The tag will not have any visible impact on your website and will not modify the look, design,

or user experience of the tagged page in any way. However, proper placement of the tag is

important to ensure accuracy of the conversion data.

The Overture tag must be placed within the header of the HTML document between the

<HEAD> (open header) and </HEAD> (close header) tags.

Examples:

Example of a basic HTML document (before tagging)

<html>

<head>

<title>Sample HTML File</title>

</head>

<body>

This is the content of your web page.

</body>

</html>

Example of a basic HTML document using recommended tagging method

<html>

<head>

<title>Sample HTML File</title>

<SCRIPT LANGUAGE="JavaScript">

<!-- Overture Services Inc. 03/01/2003

var ov_tagVersion = "1.0.0";

var ov_accountID = "XXXX";

var ov_queryStr = "?" + "tv=" + ov_tagVersion + "&ai=" +

ov_accountID + "&rf=" + escape(document.referrer);

var ov_convImage = new Image();

ov_convImage.src = "//oa.overture.com/Conversion.gif" +

ov_queryStr;

// -->

</SCRIPT>

</head>

<body>

This is the content of your web page.

</body>

</html>
